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Part IIT — Commerce/Applied Commerce/Computer ; (F) s ‘
Applications/Professional Accounting — Major ' Product possess special attraction to the

consumers
MARKETING
(a) Shopping goods

Time : Three hours Maximum : 75 marks

(b)  Speciality goods

SECTION A — (20 marks) (¢) Convenience goods
. Answer ALL the questions. (d)  Accessories
I. (A) Multiple choice questions : (bx1=05) s flee eremuigy e RN
1. ami@eaushGhd woHmb PUUSHEGD @ @x_tb (B} gpepempwimen
TETm SHMP&ESILI(HeUS) (=) o peSeri
(SN) shans () ehHaguied @) @ml®
@) e spos () sHwss s

A place for buying and selling activities is called

(@) Market
(b) Marketing ,
(¢y Market Research

(d) Market information

(FF)  Bleneowimen

Price isa ————— term. |
(a) Absolute

(b) Relative

() Composite

(d) Standard
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eflarbund easGelsdlpgy ————.
(<) Qamerapged ’

(<) 2pusd
(@) ellpuenar
(F)  ellemen

Advertisement promotes
(a) Purchases

. (b) Prociuction

(c) Sales

(d) Price

elpuenar G TETENL SWITETeLS)

(1) epuenen (=) Qummer
(@) Qemub (W) Epos
Sales management deals with
(@) Sales’ ‘ (b) Product
(¢) Profits ~ (d) - Market
(B) Fill in the blanks : Bx1=5)
gL SSedlen | (PSETEn oW TeT Quimmer
The prime object of marketing is
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10.

II.

11.

12.

13.

——— sharglIu(pSFHSOler (PBS Uiy

is the first steps in marketing.

- @ QUTHEnaT uThs 6UTMhIGLIGUIT

urr'éﬂésaﬂrfr)gjv.

' influences the buyer to buy a
product.
cdpuenen 2erd el LI &(medl SILBIGeUS -
Sales promotion tool includes
FhensLILIHSSED D ymiES) FHOUBSILL LG
Marketing research is concerned with
Answer ALL questions. - b x2=10)
ghenguilwed euayum.
Define Marketing.
fowenn 6llHuenemmeTt euezbr;u.;gj.
Define Retailer.
Cpips ellhuemen eTemped erese ?
What is personal selling?
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14.

15.

16.

17.

eNpLierar QUHESLD eTempIed crame?

What is Sales promotion?

WOéir-euemtlsLd euenFwm).

Define E-Business.

SECTION B — (56 x 5 = 25)

Answer ALL (juestions, choosing either (a) or (b).

(1) pelew &(r_'r;mguﬂ]@g,aﬂésf Sibenser LHdl afleul.

(<)

(1)

(<2p)

Explain the features of modern marketing.

Or
samenLui( swaeuler LoCap smmser U

eleumd.

Discuss the various components of
marketing mix.

gCaaud  gbs HIETGeaurt  Cur@GLsear.

Ul igwedHs.
List out any five consumer goods.
Or

shavgll um@gurlyer Garmur@sever U
CT(PGIS. ' '

 Describe  the concept of  Market

Segmentation.
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18.

19.

20.

21.

(21) elenevulleller Crrsssanss udHD er(PSIs.
Describe the objective of pricing.

Or

(<) wy Apumer alee HleavaliLpBsgse UDD
afleufl. E

Explain the resale price maintenance.
(<31) @mmu@\‘&,‘é,@]ésa;nm GSODUTHSET Wrena ?
Bring out the demerits of promotion.

, Or
(<) eSembLipgSlem Ggmésasr&éseh wreneu?
Discuss the objective of Advertising.
(o) gameweear  spansullenr  WP&Ewsgeud LD
eSleul.

Explain the importance of online marketing.

Or
(=) iie| FHenguller bemisear LHH eheurl.
Explain the features of Marketing Research.
SECTION C — (3 x 10 =30)

Answer any THREE questions.

spangilGensulien LFw Camiurhisamer eT(pgis.

~ What are the new concept of Marketing?
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22.

23.

24.

25.

Qur@er  aumpsms  spPHA weoplear LoCamg
Havasamer aflcu. .

Discuss the different stages of the product - life
cycle.

sileve flirammugden LOCaup euamssamer eflau.

Explain the different kinds of pricing.

dpumer  Qumss meq_émaﬁaﬂeh’ uGaugy
uanssmen efleul.

Discuss the different types of sales promotion.
Bler-cuamflssHer Lianflaeanar elleu.

Bring out the function of E-Business.
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