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(For candidates admitted from 2016 — 17 onwards)
B.B.A. DEGREE EXAMINATION, NOVEMBER 2022.

Part III — Business Administration — Major Based
Elective

SERVICES MARKETING

Time : Three hours Maximum : 75 marks

SECTION A — (10 x 2 = 20)
Answer_ ALL questions.
1. Coeau ‘@J@qugu.
Define service.
2. smuSLpé§ Geaveuser updl ApEdiy euers.
Write a short note on Insurance services.
3. Geaeu shanguluich Guoanamenno euaywim.
Define services marketing management.
4. @@)55@- shengullen @e&E wrg ?

What is the goal target market?

10.

Geaneu cuipmi@hd e cuenywim.

Define service capacity.

Cemeussmar WESE Hoenal GTGOTLIG) Wimg)?

What is the services people mix?

il G&%mm (pevarellener euers.

Write a model services offer?

clilenaullL ¢ seveneu eraTmTed erermes ?

What is the pricing mix?

Gomen  <19ef@msd  ereucurmy QUL sEsssTET
sipuear =ifelmrsHelmpa Coumu s 2

How does services promotion differs from sales
promotion for goods?

Geameussmar UpHlaaw @ euenum.

Define physical environment for services.
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11.

12.

SECTION B — (5 x 5 = 25)

Answer ALL questions, choosing either (a) or (b).

(31)

(<2p)

(39)

Ceancuuller LiamLBeeTsamen ellfleuns 6dlers@s.

Describe the characteristics of services in
detail.

Or
uoGeaum euemswreanr GCursGeursgs Coemeuser

upd ellfleurss smms.

State about the various kinds of transport
services in detail.

Coancussmear eumULILSET eTeugern  Glum(mar
wng? Geameussrar aumMiLILSMET LiGSSTUIS®
ubdl efleud.

What is meant by opportunities to services?
Explain about the analysis opportunities to
services.

Or

Ceeneu gpanguiue S eler Csameuulianer
wHudHs.

Evaluate the need for services marketing
planning.
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13.

14.

(1)

(31

(<=4)

Geavaussrar Gsemeuulenar wrHmss UOCaum
2 &dlsar upmd efleud.

Explain the various strategies to shift the

services demand.

Or

Gsmeusarar srsdmuy euflensuiie  wHHID
@arude) Geigd upd UL eleurd.

Compare and discuss about the waiting

queue for services and reservation for

services.

LoGeaim euemswrar Gemeussrar eleeuill

(PdDEMET GHlaTEHES.

Describe the various kinds of pricing

methods to services.

Or

Ceaneu  @um@mer  eraipmed  eraman?  Geeneu

Qummeien GamhpsHener efleurl.

What is the services product? Explain the

nature of services product.
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15.

16.

17.

18.

(=) CGoeveu
WITGUET ?

aprfl.  ypHemws  srraflser

What are the physical factors of services
places?

Or

(=) vwerur Hi& Caaneus emésmarn
<96l (558 papamen ellaufl.

ueGeupy

Explain the various services promotion
methods for Utility services.

SECTION C — (3 x 10 = 30)

Answer any THREE questions.

wpsgied Gaameuser LHH sLHenT cuamTs. -

Write an essay about the medical services.

Coemeu  sposulud  Coeoramerwuler  uamflser

wreuen ? afeudl.

What are the functions of services marketing
management? Explain it.

Ceaeu ghansuliud Soenaiudlen SIBISBIGET WTeIE ?
efleul. .

What are the elements of services marketing mix?
Explain it.
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19.

20.

Gseeu elauiLe wyeismer LUTHaEn sryaflse
wireue ? edleul.

What are the factors affecting pricing decisions for

services? Explain it.

uGaim cuamswrer Goaeu eupmsd euflsdar LbHD
clerssioms clleurl.

Explain about the wvarious kinds of Services
distributional channel in detail.
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