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| (F or candzdates admltted ﬁ'om 2009-2010 onwards)
B Al DEGREE EXAMINATION NOVEMBER 2022.
- Part IIT — Allied
_ MARKETING MANAGEMENT

Time : Three hours Maximum : 100 marks

| SECTIONA — (10 x2=20)
| Answer ALL dues‘sions;_

L eﬁ‘r_'r;mg, a&r,mssb ﬂéf’rd’r?

What do you mean by market"

" 2. a;rruﬁ@ Grasr,r_r) ugg,.é,lmm qu@ggmq
' Synthesize the term Insurance.
3. eﬂﬁ)umms_mmr'r erabig) aés)gpé;e;uu@umr‘r wmir?
Who is ealle,d a Salesman?
. : 4. "‘aﬂm&ﬁgﬂu@ﬁg}g@”’—keuc.;m;‘u.@].
. Define : Advertising. -
5. 6;9]65)@ eremge Gummer g,’@a';./

State the meaning of Price.

6. ‘sem@puy’ @,@‘)‘Ig@ Bellr g@m Qun@m wimg ?
What do you mean by dlscount"
7. 2luyp aﬁlmmuq.a;@aﬁl&mm U@,

List the indoor advertising tools

8 QLETW aﬂmmuguu@\g@g,w CTGNDITE) 6T ?

What is meant by sky advertlsmg" o

9. spesudL_allen ég,mru_l&é] (y)esmm ug),r_f)] S@ré,gmry
E0S.

Comment about marketmg research agenc1es

10. ary&rrrma;m Gmm@astrm@m &pmguﬁh.m cg_;,rjrru_l&#]&@'
L LHMIASET S5

. Give examples for marketmg research undertaken‘
by the Government. _

SECTION B — (5 x 6 “a0) _
Answer ALL questions, cfloosing -either/ (a) or.(B)
11 (=) ahegudlL el G;mné;asréja;mm éS]émi;@ask
. Explain the objectives of marketing.
Or | |

(<) 55@9@91.&) ' SUTURS@ET 5H&GLD
ulpempsear o gryeniiHss)s.

Illustrate the methods of ‘preventing
marketing risks, e
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~12.

13.

© 14

(<)

(<2)

(1)

- Elucidate  the

a&lgpumm Hpeuariisafie @aseﬂu_tg;gmma;mm'

QgafleyuBE8S. -

organizations.

Or

1

-fymouiy &r(r,mg,uﬁlu_c&m aﬁlmmuquu@g,g}geﬁlm

DiulukisEner Ne&H@S-.

.Explaln the needs of advert1s1ng rural

marketing.

S e o :
spsse  cfleemiLe LHHID.

R
aﬁlmmuﬂlL_a) G@ngu@g,gja; ‘

: D1st1ngulsh between skimming pricing and

(<)

(1)

penetratmg pncmg

Or
sHesILOSHSD L B&eu®
LweTsEenaT S(HEE TpSIS.

- sienwUile

‘Summarize the beneﬁts of marketing

information system.

Lsmskru@‘&,‘q,un@m
s Au(Ssid

aﬁlmmuuuu@\gggaﬁlm
ueGeum SFESLLILLD
ApEPDEEET Gwm@a;rren s,

Outline the varlous prmted (lisplay used - for

-+ advertising.

Or
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im_por_tance of sales -

(%) ueGeum u@sLTET

@g,ggasmar -
&grrrjamuu®§§|as v

Illustrate dlfferent types of magazmes

15, (=) ‘@pHw g_gpug,'é,lmnmrrasaﬂmt__@m &gﬁmg,uﬁlx_w

éﬁ,\jnu&ﬂ xﬁlryummg)g} @@uug Gen? SNTEUD
LS

Why the marketing research is unpop_ular
among Indian manufacturers" - Explain. .

Or .

(<) qg)gumﬁ spengudlLeSlen

' QLL.L& LeSlebr
pTEDLOS@ET mé\uuﬁl@a; '

Evaluate the 1mportance of marketmg plan
" for exports.

SECTION C — (5% 10 = 50)' »

Answer ALL questions choosmg either (a) or (b)

S 16, (&) Qun@mrrgrrry @m(ﬁmgpmgﬁm &;bmguﬁll_sﬁlm-

umdeman U@GSsTUS.

Analyse the role of marketmg in economic
development.
- Or.

(<p) spesuliLed ,QLL_L&(asug,lsisr

eNeTs G-

(r_r,sivras)ma;mm
Explam the beneﬁts of marketing planmng
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17.

18.'

- (<2p)
L s,

Examine the components of marketing"

19.

(é{)_

(<21)

(1)

(=)

(<)

‘to promote sales.

Qﬁ]mummanm é@a;rﬂa‘;s wrurfseer
AESEAPLHID HIgISEhIGmeT Mens@s.

Explaih the techniques to encourage dealers

Or - :
20 fpps dpuemeanunise Bmés Geurig.
mmﬁﬁu_lrr&j sEHs@a amsd epgis. :

Summarize the mental qualities of a good

salesman. , . '
&,rj)u‘ésgg] Cam_ @ aﬁlmmuﬂrl_ma')u, LGSsmis.
Analyse» the product line pﬁcing._ '

Or

sheangudli_cd 585@6'1) SN eir kGhQJGSQDGIT

information system.

2 araTyms eflembuy 2o skismer efleu.

¢

Descr_ibe the indoor media of advértisi_ng.

" Or

e hiseer Gsfley Qaicufgyerar Apiismer

: QS]QJWQ.

Discuss the difﬁculties in média selection.
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20.

(A eumkIGLeuTsmar

(31) spevgued < wefler pic Likiseman endge.

Explain  the techniques - of marketing
research. : N

Or v o
DEWMEBLD BHApH
papsener efleufl. . E ,

" Describe the ethics in treatment of buyers.
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