Course Code: P24 MLS19A

Course Name- 4.4: ELECTIVE-III (A).MARKETING OF INFORMATION PRODUCTS AND SERVICES

Credit Distribution Total Credits Internal Marks Semester Marks Total Marks
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Objectives:

e Enable the students learn the fundamental so f marketing, its principles and models.
e Enable the students to comprehend the marketing strategies so information products and services

A. Course Outcome (CO)
After completion of the course, students will become familiar with the basic concepts in
Library & Information Science.

COs Course Outcome Level Level
Explain the basic marketing concepts and techniques K2
col related to Library and Information Science. Understand
Illustrate the applications of Marketing of Information K3
CO 2 | Products techniques in the Library and Information Apply
Science.
Examine the various aspects of Information Products and K4
CO3 . Analyze
Services related to LIS.
Formulate the practical aspects of Marketing of K5
Co4 Information Products and Services Create
CO5 Assesses the outcome of the new marketing plan & SKill K6
research techniques in information industry.
B. Syllabus
Unit-1
Information Resource: Economics of Information; concepts and Strategies
Unit-11

Portfolio Management BCG Matrix Model; Product Market Matrix; Product Life

Cycle, Pricing Information

Unit-111

Marketing Mix; Kotler‘s FourC‘s; McCarthy‘s FourP‘s(Seven P’s)

Unit-1vV

Marketing Plan & Research: Market Segmentation, User Behavior and Adoption
Unit-V

Marketing of Information products and services: Information Industry and Social Media.
Unit-VI CURRENT CONTOURS (For Continuous Internal Assessment Only):
Case Studies - IIM Library, Tiruchirappalli- NIT Library, Tiruchirappalli, IIT Library Chennai.
Virtual library portals.
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C. Mapping of COs with POs & PSOs

Mapping of COs with POs & PSOs
Programme Outcomes Programme Specific Outcomes
COs
PO1 | PO2 | PO3 | PO4 | PO5 | PSO1 | PSO2 | PSO3 | PSO4 | PSO5

co1 3 3 3 2 3 3 3 2 3 3
Cc0o2 3 3 3 2 3 3 3 3 3 3
co3 3 3 2 2 3 3 2 3 3 1
co4 3 3 3 3 3 3 3 3 1 3
CO5 3 3 3 3 3 3 3 3 3 1




