- 18.

19.

20,

21.
22

23,
24.

‘95,

(a) Write a short note on 1mportance of "v

Merchandising. ’
- Or
(b) State the = disadvantages of visual

merchandise.

‘ (a)A ) Diseuss role of CRM in retail business.

v Or
(b) - Write a note on Retail communication. -
(a) How will retail banks works?

‘ ~ Or
() Discuss the advantage of online retailing.

- "PART C — (3x 10=30) .
‘ _Ans.w'er any THREE questions.

Explain the different typesv of retail stores. -

Briefly - explam types of 'bFranchising with

examples.

Discuss the role of supply cham management in

retail management

‘Discuss- the pohcy and ‘procedure invollled in

handling of customer complaints

Explain the role of retail bankmg in individual
hfe
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PART A — (20 Marks)
_ AnsWef‘ ALL questions.
| (A)' Choese the best answer | B (6x1=5)
1. . In _retailing there is a direct interaction with ‘A
" (a) Pi'oducer (0 Customer
(c) Wholesaler ) All of these
2. R type of franch1smg a franchlsee with

mutual consent acq\nres names and identify of the
franchiser. :

(a) Product franchising |
() Trade Mark franchising". .
- (¢) Both (a) and (b)

.(d) Business forrnat franéhising



_is a type of advertlsmg that seeks to

achieve a specific action among a selected group of

consumers. ‘
(a) Direct Marketing

- (b) Preduct franchising

' © Advertlsmg

(d) Business format franchxsmg

ECR stands for
(a) Effective Consumer Response
~(b) . Efficient Consumer Response
(c) Efficient Consumer Respect
(d) Efficient Consume Response
The main objectives of HRM in
C s o '
(@) Societal objectives
“(b) Personal objectives

() Functional objectives

@ Al the above o

| retailing

®B) Fill in the blanks (5 x 1 5)

. FDI in the retail mdustry has resulted in
revolutmn '

The /correct ‘statement ab-out ‘ch'avin stores is

A multi “channeyl retailer sells merchandise
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10.

IL

11.
12.
13.
14.
15,

16.

1.

is the combination of practices,
strategies and technologies that companies use to
manage and analyze customer interactions and
data throughout the customer lifecycle.

is the process of descrlbmg the
operatlon duties and responsibilities of the job.

Answer ALL questions. (Bx2= 10)
List out the types of Retailing. - |
What do you mean by Frahchising? .
Define the term Merchandising.
What is Retail Marketmg"

Mention any two advantage of E retalhng
PART B— (5 x5=25)
Answer ALL questmns choosing elther (a) or ().

(a) ‘Explam the importance of retalhng. :

(b) State the characteristics of retailing

‘(@) What are the factors consxdermg desxgmng
retall strategres”

. or.
(b) State the features of franchising. S
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