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~ (For candidates admltted from 20 16-2021 Batch)
B.B A DEGREE EXAMINATION, NOVEMBER 2023.

Part IIT — Busmess Admmlstratmn MaJor Based
Elective -

SERVICES MARKETING

Time : Three hours ‘Maximum : 75 marks
SECTION A — (10 x 2 = 20)
Answer ALL questions.

1. Geeva spmguﬁlmw GuEnTWI.

Deﬁne services marketmg |
2. Geaauser @mmu_‘ﬂdn e_si'r-em_é;asrr;wseij wreuesr ?

What are 'the coméonents ef services sector?'
-3 ‘ s‘r_'r,mg;’uﬁlu_scb Sl euanuim. |

Define me{rketing planning.
4. &(ﬁ_a%mg,dﬁ]wéb Guareaments T

Define marketing management.

10.

Caaneu Qawdgper ereruig wngl ?

' What is the service capacity?

Ceweussmen = Cgavau Gﬂl:(%uﬁgj Cseeusarar
STSHGHSOVE w"@w%rm@ ?

- When does demand for services change as waltmg

for demand"

G&Gzpeu Q',oananaﬂd'r aéE wng ?

'What is the goal of services offer?

Coeauss ﬁLLL&L.@S]éiSTG;bWéSHSLb W ?

- What is the purpose of services planning?

Gsewau . Qsmiiumar  yGarsearsdt  Gseeu’

Sl BHHwim? éiGDGOQJ Qomawn?  SHESLIEE

- s

Whether consultation ‘regarding services is as a
services promotion activity? Or Not? Briefly state

- it

Gemaubaran aﬂmmuug@m@m FEE
aﬂmmungﬁm@m @eLulguerer Geugiuir® wmg) ?

What is the different between the advertisement

for services and advertisement for goods?
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11.

12.

SECTION B — (5 x 5 = 25)

Answer ALL questions, ehoosing either (a) or (b).

(2A)

()

Or
Cserauulen aeimm_é;a;rm&m wreuanr? edeufl. |
What are the components of serv1ces‘?‘
Explam it.
Busg spesudar LOGauy 2 sHsaman
aﬂmés@a; '
Describe the various target marketing
strategies. - ‘ :

Or
Geaneudarer GUITU_ILJL_[ESGU)GIT C UGSBTISD

uoGeup euemswner asrn.uﬂ@ Ceameuser L

BEDS 2 BT LIS 6 efleufl.

Explain the various types of insurance

services with suitable examples.

upBlud  sieupiles @5ﬁw§§:mw upHlujid
fleuns engis.

State about the analysis of opportunities for
services and its importance in detail.
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13.

14.

(1)

Gammaa;rrm @mué\aﬂm r;,emaomascrr mg)gnm

@mpurr@asm wreuer?

‘What are the advantages and hmltatlons of '

reservatlon to serv1ces‘7

or

@fswonan Ggmeuéasrr.em Ceeveufenar
Goparar Cswa QeuddpCarm® Qummssinh

- e &sflser wreuar? efleuf.

(<)

What are the strategies of matching the

higher level demand to lower service
capacity? Explain it ‘
_ G&msugﬁt_:_ﬁLa) pmg@mmuﬁ]m LCGeugy

ulq.ﬁlma)amm ahg;us

.State the various stages involved in services

planning process.
Or
Lo ‘
Geameusaman  eflevaufed
cra‘murrgg; Qeud)eu@)rffo? elleur.

Qrsgemensaar

How do overcome the issues in p11c1ng of-
serv1ces‘7 Explain it.

4 S.No: 1358 T

[P.T.0]




15,

16.

17.

18.

(1) Gaanau mgprméh_ qm;ﬁlmmmas sryeflsener
u@ggnuﬂs :

Analyses the physu:al factors of services
places. '

Or

(<) G&QS)GLI a{tﬁ\aﬁl@gsélu_‘ﬂm @&ﬁuggmg@mm
sﬁ\eurrﬁ\asas, :

, Discuss the importance of service promo/tion.‘
SECTION C — (3 x 10 = 30)
-~ Answer any THREE questions.

Geanau éﬁmguﬂwaﬂgjmm

ueGeug 5@1.5@9611
(Constraints) efleurdlés. '

Discuss the wvarious constraints in services

- ‘marketing.

Geseneu &mmguﬁ]um - Guenamewuler  UoGeug
Qeswudur@amer elaréswns el

Explain the various ‘services marketing

management process in details.

Geaneu &mm;uﬁ]u_leo sa@auile FmpEeT wWreuer ?

afeuf

What are elements of services marketmg mix?
Explain it.
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- 19.

20.

| Crane Gugpm‘uasdi aufiser updl efleu.

Explam about the distribution channels of
serv1ces '

G&meu eum asana;u_nmrr@asa;rreur é{&l@ﬁ]@g,;ﬁ PODHET
wreuer. ? efleufl.

What are the  services _promotional meéthods-
offered to services customers? Explain'it.
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