16.

T

18.

19

20.

(<) efembuy ﬁymmm&aﬂLL&@p@ b

Coamaiseamer erecUTm Quped eTar 69aumd)és.

Discuss how to get best of an advertising
agency.

SECTION C — (3 x 10 = 30)

Ans_wer any THREE questions.

aﬁlmmurjuu@g@gsﬁlm  (pB&TenLoL ueflgener

eleundlss. ;
Discuss the primary functions of advertising.
eflaTbUTSTITSEhSE ST Blrenrudg g erer

sLOuurhsmer alars@s.
Explain the restrictions imposed by the
government on advertisers.

eferib Ly ag,ﬁ&;emn, g,u_lmﬂa;@m Lg Blenesener
UGSSTUIS.

~ Analyse the steps to create advertising strategy.

aﬁ]erru)ur,r cuyey-teeey @L.LLLS]LQS]GU)@T BwTil&ELD
UigBlenesenar <y 7miis.

Examine the steps of advertising budget

making- process.

eflembury. ﬁgja_lmrmesmﬂm @5&1&1 Qeweur(aeener
wHLGAGHS.: -

_ Evaluate the major functlons of advertlsmg

agency.
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U.G. DEGREE EXAMINATION, N(SVEMBER 2022.
Part IV — Economics — Non Major Elective

ADVERTISEMENT MANAGEMENT

7 Time : Three hours Max1mum 75 marks

- SECTION A — (10 x 2 =20)

Answer ALL questlons

1. &‘r_r,mg,uﬁh_@ updl ﬁaﬁln &(HLD Qun@m u_mg,j’?
What do you mean by marke‘tmg?
2. efembugsmyiT cramueut wimi? -

Who is called an Advertiser?

3 eflfleura@: AIDA.

Expand: AIDA.
4. . uSled FLILIGTEET GTADHTE GTETa?
What is meant by reply coupons?

D 6Ly QLL_L&LQ) eremm LigsSler EMHESI(H S(HS5.

Comment the term ‘advertising planning’.



6. ,urrr'rsmaju_lrrmr‘r SraTLIGuT Wii? i
. Who is called an audience?
T auempwm: eferdbur augey Geawey L 0L .
Defirie: Advertising Budget.
8. @S]GHLB;_'USC Qe eremmmed eTemen?
What is meant by advertising cost?
9 eflemibLiy Hlmeued : euETUI).
Define: Advertising Agency.
10. GQembs Bmeuer efembursmyr LH @M Sy Gy
UME.
Write a short note on In-hdﬁse agé‘ncy.
SECTION B — (5 x 5 = 25)
Answer ALL questiOns, choosing either (a) or (b).
11, i) @ﬂmmugu U@ SgIBe0 e @pn&a;ma;@nm Qgefey
uh&8s.
Elucidate the objectives of Advertising.
‘ Or
(<) eembums  L@SsOar WP&HUSE ukisamer
UGSSTLS. o
.Analyse the importance of Advertising.

2 . HNe em61T

12.

13.

14.

15.

(=)

ueLliysdmenr  euqeuenolifen  shshIGmaT
elleund).

Discuss the parts of creative design.
! Or e

efleribLITSSled SenavLiLsaflan LwmeT <, Tmiis.
Examine the wuse of Headings in
advertisement. |

efleribuir 2_gHseflan cuanssamen LHLA(S.

Evaluate the types of advertising strategies.
e _

aﬂeﬂu)uly AL 10 _eSlene gu_lmﬂ&;@m @mg_r)a;mm'
cfleundlgs.

Discuss the methods of preparing
advertising plan. ;

ety eupey-GQaeey -gc,h'_L_L&L_G&d) 2 eimer
Anwrigemer (penailamaliLBsgs. -
Highlight -~ the major difficulties in

advertising budget. -
Or

- arey-Qeevey AL Bl elléd gru@n Cauie LHH

S0 GOILY eT(95I5.
Write a note on Budget attrition.

ALy Ceaneu Gupsasear LHH @ GHILILY 6T(HEIs.
Write a note on special service groups. :
Or
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